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Now on Broadway as second understudy for E.T., Nate Foster keeps in close contact
with his best friend, Libby, as he faces his nemesis, Jordan Rylance, and his own
insecurities as the cast member with the least training and experience.
Finally: a real-life, practical industry guide on content strategy and marketing. Practical
Content Strategy & Marketing is your go-to guide on a practical content strategy and
marketing education, created by author Julia McCoy as a written accompaniment to her
new course, the Content Strategy & Marketing Course
(www.contentstrategycourse.com). If you run a business, or if you’re trying to break
into a top-dollar content marketing career, you need to know the practical concepts
involved in content strategy and marketing. The “how,” the “why,” the “where” of
content. Content marketing itself involves so many platforms, formats, content types,
strategies, tools—and to get the most ROI from your approach to content marketing and
strategy, you have to know how to do the most important content marketing practices.
Forget FOMO and trying to figure out too many things. This guide will teach you the
most important foundations and skills you actually need in order to get far in our
booming industry of content marketing. For the first time in the industry, Practical
Content Strategy & Marketing lays the “hows” of content marketing and strategy out, in
a step-by-step approach, book form. Each section has written exercises built to solidify
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what you’re reading and learning—you’ll be able to fill these out with a pen. Don’t be
afraid to mark up this book! Why is this book different? You’re not going to find
corporate, birds-eye, mumbo-jumbo fluff in this content marketing guide. Quite the
opposite. The author, Julia McCoy, won her way to the top (awarded as the top 33rd
content marketer in 2016) the hard-knocks way. She dropped out of college and built a
content agency, Express Writers, on nothing but $75 and the tenacity to go and follow
her dream and see it through. Five years later, Julia’s business has served over 5,000
clients and employs over 40 team members, and her content consistently ranks at the
top of Google and among the highest-shared for guest publications. Her go-to
marketing strategy? A practical, hands-on content marketing approach that has ended
up bringing her 99% of the clients her agency currently works with. With Julia as your
guide, learn the principles and physical “how-to” behind these six key cores of effective
content marketing: Module 1: Core Foundations of an ROI-Based Content Strategy
Module 2: Audience Persona Discovery, Sales Funnel Content Mapping, & Style
Guidelines Module 3: Understanding Keywords, SEO Opportunities, & Creating
Keyword Reports Module 4: How to Build Content Cores (Your Content House) for an
Authority Presence Online Module 5: Practical Content Creation (Your Site & Guest
Blogging) Module 6: Content Promotion, Setting a Budget, Preparing Your Editorial
Calendar, & Maintenance Along the way, you’ll get to build a working content strategy
from the ground up, using the Brand Strategy Exercises in each module. Have your pen
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and thinking cap ready—and a brand you want to build an entire working strategy for!
Practical Content Strategy & Marketing is a field guide for the smartest content
marketers who know that strategy is the key to thriving in our world of new marketing
through content. Bonus: leading business marketing expert Mark Schaefer joins Julia to
write the foreword, and guests Sujan Patel, Michele Linn, Steve Rayson and more
appear in guest lessons throughout the book.
Shares advice for transitioning away from unfulfilling jobs to embark on adventurous,
meaningful careers, outlining recommendations for starting a personal business with a
minimum of time and investment while turning ideas into higher income levels. 60,000
first printing.
More people write for The Associated Press than for any newspaper in the world, and
writers-nearly two million of them-have bought more copies of The AP Stylebook than
of any other journalism reference. It provides facts and references for reporters, and
defines usage, spelling, and grammar for editors. There are separate sections for
journalists specializing in sports and business, and complete guidelines for how to write
photo captions, file copy over the wire, proofread text, handle copyrights, and avoid
libel. This edition of The AP Stylebook keeps pace with world events, common usage,
and AP procedures.
Now a major motion picture starring Cole Sprouse and Haley Lu Richardson!
Goodreads Choice Winner, Best Young Adult Fiction of 2019 In this #1 New York
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Times bestselling novel that’s perfect for fans of John Green’s The Fault in Our Stars,
two teens fall in love with just one minor complication—they can’t get within a few feet of
each other without risking their lives. Can you love someone you can never touch?
Stella Grant likes to be in control—even though her totally out of control lungs have sent
her in and out of the hospital most of her life. At this point, what Stella needs to control
most is keeping herself away from anyone or anything that might pass along an
infection and jeopardize the possibility of a lung transplant. Six feet apart. No
exceptions. The only thing Will Newman wants to be in control of is getting out of this
hospital. He couldn’t care less about his treatments, or a fancy new clinical drug trial.
Soon, he’ll turn eighteen and then he’ll be able to unplug all these machines and
actually go see the world, not just its hospitals. Will’s exactly what Stella needs to stay
away from. If he so much as breathes on Stella she could lose her spot on the
transplant list. Either one of them could die. The only way to stay alive is to stay apart.
But suddenly six feet doesn’t feel like safety. It feels like punishment. What if they
could steal back just a little bit of the space their broken lungs have stolen from them?
Would five feet apart really be so dangerous if it stops their hearts from breaking too?
When he's sent to Latham House, a boarding school for sick teens, Lane thinks his life
may as well be over. But when he meets Sadie and her friends - a group of eccentric
troublemakers - he realises that maybe getting sick is just the beginning. That illness
doesn't have to define you, and that falling in love is its own cure. Extraordinary Means
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is a darkly funny story about true friendships, ill-fated love and the rare miracle of
second chances. Everyone is raving about SEVERED HEADS, BROKEN HEARTS! 'I
couldn't help but think of John Green's novels - I think his fans will eat this up.'
Publishers Weekly 'Heartbreaking and hilarious. I have no doubt that girls everywhere
are going to fall madly, deeply, hopelessly in love with Ezra Faulkner.' Sarah
Mlynowski, NYT bestselling author. 'Maybe it's time to expand your list of literary
crushes to include someone other than Augustus Waters.' MTV.com 'Up there with
John Green - and it's a delight to read… the ending absolutely blew me away, being
unpredictable, powerful, and altogether fantastic.' The Bookbag 'fun, touching and
absolutely hilarious' Sugarscape 'original and radiant' Daisy Chain Book Reviews
Maximize the impact and precision of your message! Now in its fourth edition, the
Microsoft Manual of Style provides essential guidance to content creators, journalists,
technical writers, editors, and everyone else who writes about computer technology.
Direct from the Editorial Style Board at Microsoft—you get a comprehensive glossary of
both general technology terms and those specific to Microsoft; clear, concise usage and
style guidelines with helpful examples and alternatives; guidance on grammar, tone,
and voice; and best practices for writing content for the web, optimizing for accessibility,
and communicating to a worldwide audience. Fully updated and optimized for ease of
use, the Microsoft Manual of Style is designed to help you communicate clearly,
consistently, and accurately about technical topics—across a range of audiences and
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media.
Cyberspace is all around us. We depend on it for everything we do. We have
reengineered our business, governance, and social relations around a planetary
network unlike any before it. But there are dangers looming, and malign forces are
threatening to transform this extraordinary domain. In Black Code, Ronald J. Deibert, a
leading expert on digital technology, security, and human rights, lifts the lid on
cyberspace and shows what's at stake for Internet users and citizens. As cyberspace
develops in unprecedented ways, powerful agents are scrambling for control. Predatory
cyber criminal gangs such as Koobface have made social media their stalking ground.
The discovery of Stuxnet, a computer worm reportedly developed by Israel and the
United States and aimed at Iran's nuclear facilities, showed that state cyberwar is now
a very real possibility. Governments and corporations are in collusion and are setting
the rules of the road behind closed doors. This is not the way it was supposed to be.
The Internet's original promise of a global commons of shared knowledge and
communications is now under threat. Drawing on the first-hand experiences of one of
the most important protagonists in the battle — the Citizen Lab and its global network of
frontline researchers, who have spent more than a decade cracking cyber espionage
rings and uncovering attacks on citizens and NGOs worldwide — Black Code takes
readers on a fascinating journey into the battle for cyberspace. Thought-provoking,
compelling, and sometimes frightening, it is a wakeup call to citizens who have come to
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take the Internet for granted. Cyberspace is ours, it is what we make of it, Deibert
argues, and we need to act now before it slips through our grasp.
Affiliate marketing is hot; here's how to get your program going Nearly every retailer in
the Internet Retailers' Top 500 has an affiliate marketing program. Now free affiliate
networks, automation software, and pay-for-performance compensation models are
making it easy for small businesses to take advantage of this marketing tool. In the
popular An Hour a Day format, this guide features a detailed, real-world, task-based
approach to developing, launching, and managing a successful affiliate marketing
program. It explores market research, determining payment models and reporting
guidelines, recruiting affiliates, crafting appropriate communications, and much more.
Affiliate marketing programs help boost marketing efforts without incurring excessive
costs; this Hour a Day guide provides everything merchants, business owners, and
those charged with managing an affiliate program need to know Offers a modern, realworld, step-by-step guide to researching, launching, managing, and optimizing a
successful affiliate marketing program Covers social media; creating policies; working
with feeds, coupons, widgets, and video; creating compelling content; handling partners
who are not meeting goals; and much more Affiliate Program Management: An Hour a
Day is the do-it-yourself guide to planning and maintaining a successful affiliate
program.
It used to take years or even decades for disruptive innovations to dethrone dominant
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products and services. But now any business can be devastated virtually overnight by
something better and cheaper. How can executives protect themselves and harness
the power of Big Bang Disruption? Just a few years ago, drivers happily spent more
than $200 for a GPS unit. But as smartphones exploded in popularity, free navigation
apps exceeded the performance of stand-alone devices. Eighteen months after the
debut of the navigation apps, leading GPS manufacturers had lost 85 percent of their
market value. Consumer electronics and computer makers have long struggled in a
world of exponential technology improvements and short product life spans. But until
recently, hotels, taxi services, doctors, and energy companies had little to fear from the
information revolution. Those days are gone forever. Software-based products are
replacing physical goods. And every service provider must compete with cloud-based
tools that offer customers a better way to interact. Today, start-ups with minimal
experience and no capital can unravel your strategy before you even begin to grasp
what’s happening. Never mind the “innovator’s dilemma”—this is the innovator’s
disaster. And it’s happening in nearly every industry. Worse, Big Bang Disruptors may
not even see you as competition. They don’t share your approach to customer service,
and they’re not sizing up your product line to offer better prices. You may simply be
collateral damage in their efforts to win completely different markets. The good news is
that any business can master the strategy of the start-ups. Larry Downes and Paul
Nunes analyze the origins, economics, and anatomy of Big Bang Disruption. They
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identify four key stages of the new innovation life cycle, helping you spot potential
disruptors in time. And they offer twelve rules for defending your markets, launching
disruptors of your own, and getting out while there’s still time. Based on extensive
research by the Accenture Institute for High Performance and in-depth interviews with
entrepreneurs, investors, and executives from more than thirty industries, Big Bang
Disruption will arm you with strategies and insights to thrive in this brave new world.
A revised new edition of the bestselling toolkit for creating, building, and maintaining a
strong brand From research and analysis through brand strategy, design development
through application design, and identity standards through launch and governance,
Designing Brand Identity, Fourth Edition offers brand managers, marketers, and
designers a proven, universal five-phase process for creating and implementing
effective brand identity. Enriched by new case studies showcasing successful worldclass brands, this Fourth Edition brings readers up to date with a detailed look at the
latest trends in branding, including social networks, mobile devices, global markets,
apps, video, and virtual brands. Features more than 30 all-new case studies showing
best practices and world-class Updated to include more than 35 percent new material
Offers a proven, universal five-phase process and methodology for creating and
implementing effective brand identity
An explosive expose? of Samsung that “reads like a dynastic thriller, rolling through
three generations of family intrigue, embezzlement, bribery, corruption, prostitution, and
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other bad behavior” (The Wall Street Journal). LONGLISTED FOR THE FINANCIAL
TIMES AND MCKINSEY BUSINESS BOOK OF THE YEAR AWARD Based on years of
reporting on Samsung for The Economist, The Wall Street Journal, and Time, from his
base in South Korea, and his countless sources inside and outside the company,
Geoffrey Cain offers a penetrating look behind the curtains of the biggest company
nobody in America knows. Seen for decades in tech circles as a fast follower rather
than an innovation leader, Samsung today has grown to become a market leader in the
United States and around the globe. They have captured one quarter of the
smartphone market and have been pushing the envelope on every front. Forty years
ago, Samsung was a rickety Korean agricultural conglomerate that produced sugar,
paper, and fertilizer, located in a backward country with a third-world economy. With the
rise of the PC revolution, though, Chairman Lee Byung-chul began a bold experiment:
to make Samsung a major supplier of computer chips. The multimillion- dollar plan was
incredibly risky. But Lee, wowed by a young Steve Jobs, who sat down with the
chairman to offer his advice, became obsessed with creating a tech empire. And in
Samsung Rising, we follow Samsung behind the scenes as the company fights its way
to the top of tech. It is one of Apple’s chief suppliers of technology critical to the
iPhone, and its own Galaxy phone outsells the iPhone. Today, Samsung employs over
300,000 people (compared to Apple’s 80,000 and Google’s 48,000). The company’s
revenues have grown more than forty times from that of 1987 and make up more than
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20 percent of South Korea’s exports. Yet their disastrous recall of the Galaxy Note 7,
with numerous reports of phones spontaneously bursting into flames, reveals the
dangers of the company’s headlong attempt to overtake Apple at any cost. A sweeping
insider account, Samsung Rising shows how a determined and fearless Asian
competitor has become a force to be reckoned with.
More than 100,000 entrepreneurs rely on this book for detailed, step-by-step
instructions on building successful, scalable, profitable startups. The National Science
Foundation pays hundreds of startup teams each year to follow the process outlined in
the book, and it's taught at Stanford, Berkeley, Columbia and more than 100 other
leading universities worldwide. Why? The Startup Owner's Manual guides you, step-bystep, as you put the Customer Development process to work. This method was created
by renowned Silicon Valley startup expert Steve Blank, co-creator with Eric Ries of the
"Lean Startup" movement and tested and refined by him for more than a decade. This
608-page how-to guide includes over 100 charts, graphs, and diagrams, plus 77
valuable checklists that guide you as you drive your company toward profitability. It will
help you: • Avoid the 9 deadly sins that destroy startups' chances for success • Use the
Customer Development method to bring your business idea to life • Incorporate the
Business Model Canvas as the organizing principle for startup hypotheses • Identify
your customers and determine how to "get, keep and grow" customers profitably •
Compute how you'll drive your startup to repeatable, scalable profits. The Startup
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Owner's Manual was originally published by K&S Ranch Publishing Inc. and is now
available from Wiley. The cover, design, and content are the same as the prior release
and should not be considered a new or updated product.
New York Times Bestseller! A School Library Journal Best Book A never-beforepublished, previously unfinished Mark Twain children's story is brought to life by Philip
and Erin Stead, creators of the Caldecott Medal-winning A Sick Day for Amos McGee.
In a hotel in Paris one evening in 1879, Mark Twain sat with his young daughters, who
begged their father for a story. Twain began telling them the tale of Johnny, a poor boy
in possession of some magical seeds. Later, Twain would jot down some rough notes
about the story, but the tale was left unfinished . . . until now. Plucked from the Mark
Twain archive at the University of California at Berkeley, Twain's notes now form the
foundation of a fairy tale picked up over a century later. With only Twain's fragmentary
script and a story that stops partway as his guide, author Philip Stead has written a tale
that imagines what might have been if Twain had fully realized this work. Johnny,
forlorn and alone except for his pet chicken, meets a kind woman who gives him seeds
that change his fortune, allowing him to speak with animals and sending him on a quest
to rescue a stolen prince. In the face of a bullying tyrant king, Johnny and his animal
friends come to understand that generosity, empathy, and quiet courage are gifts more
precious in this world than power and gold. Illuminated by Erin Stead's graceful,
humorous, and achingly poignant artwork, this is a story that reaches through time and
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brings us a new book from America's most legendary writer, envisioned by two of
today's most important names in children's literature. A Bank Street College of
Education Best Children's Book of the Year "Will capture the imaginations of readers of
all ages"--USA Today, ? ? ? ? (out of four stars) ? "Samuel Langhorne Clemens himself
would be proud."--Booklist, starred review ? "A cast of eccentric characters, celestially
fine writing, and a crusade against pomp that doesn't sacrifice humor."--Publishers
Weekly, starred review ? "Completing a story penned by arguably America's greatest
author is no easy feat, but the Caldecott-winning author-illustrator (and husband-wife)
team proves more than equal to the task. . . . A pensive and whimsical work that Twain
would applaud."--Kirkus, starred review ? "The combination of Twain's (often sarcastic)
humor and "lessons of life," a touch of allegory, and Stead's own storytelling skills result
in an awesome piece of fantasy."--School Library Journal, starred review ? "Beautifully
understated and nuanced illustrations by Erin Stead add the finishing flourishes to this
remarkable work."--Shelf Awareness, starred review "drawn with a graceful
crosshatched intelligence that seems close to the best of Wyeth."--Adam Gopnik, The
New York Times "Twain and the two Steads have created what could become a readaloud classic, perfect for families to enjoy together."--The Horn Book "Artful and meta
and elegant"--The Wall Street Journal "Should inspire readers young and old to seek
further adventures with Twain."--The Washington Post
Since its publication in 2010, Fortune Stellar has been a primary resource for
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metaphysical professionals who count tarot as a personal tool, and for tarotists of all
levels of experience with an interest in professional tarot. The Second Edition of
Fortune Stellar includes extensive author notes which reflect changes in technology
and social culture. These updates make Fortune Stellar relevant and helpful for the
aspiring tarot professional at any stage of development beyond basic tarot reading
proficiency. This second edition includes the original manuscript in its entirety. Far from
a dry textbook, the lessons in Fortune Stellar are peppered with amusing anecdotes
from the author's career as a tarot reader. Fortune Stellar includes eight lessons, each
covering an important aspect of professional tarot and microbusiness management.
Each lesson includes exercises designed to help the reader create the business that
suits them best. Four new tarot professionals perform these exercises as an example
and inspiration. The eight lessons of Fortune Stellar begin with Structuring Your Tarot
Business, which includes practical topics such as branding, marketing, fees and venues
as well as thought-producing topics such as your vision and mission statement. The
second lesson is devoted to ethics, while the third lesson is about how to structure your
professional-quality reading. The fourth lesson offers instruction for handling difficult
clients and difficult tarot reading situations. The fifth lesson discusses continuing
education as a tarot reader, and the sixth is about mentoring and teaching. The seventh
lesson discusses public appearances, and the eighth lesson is about fostering
acceptance of tarot in the community at large. New in the second edition is a
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supplemental index which includes brand new exercises for tarot professionals well as
interviews with fulltime tarot professionals from many countries. Tarot is growing in
popularity around the world. Never has there been a better time for tarot enthusiasts to
turn their passion into a career. Fortune Stellar is designed to help each tarotist create
a career path that uniquely works for them, and to help each tarot professional take
their career to the next level.
Revolutionary ideas on how to use markets to bring about fairness and prosperity for all
Many blame today's economic inequality, stagnation, and political instability on the free
market. The solution is to rein in the market, right? Radical Markets turns this
thinking—and pretty much all conventional thinking about markets, both for and
against—on its head. The book reveals bold new ways to organize markets for the good
of everyone. It shows how the emancipatory force of genuinely open, free, and
competitive markets can reawaken the dormant nineteenth-century spirit of liberal
reform and lead to greater equality, prosperity, and cooperation. Eric Posner and Glen
Weyl demonstrate why private property is inherently monopolistic, and how we would
all be better off if private ownership were converted into a public auction for public
benefit. They show how the principle of one person, one vote inhibits democracy,
suggesting instead an ingenious way for voters to effectively influence the issues that
matter most to them. They argue that every citizen of a host country should benefit from
immigration—not just migrants and their capitalist employers. They propose leveraging
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antitrust laws to liberate markets from the grip of institutional investors and creating a
data labor movement to force digital monopolies to compensate people for their
electronic data. Only by radically expanding the scope of markets can we reduce
inequality, restore robust economic growth, and resolve political conflicts. But to do that,
we must replace our most sacred institutions with truly free and open
competition—Radical Markets shows how.
Twelve-year-old Bluebell Gadsby's written and video diary chronicles life in a rowdy London
family, and how Zoran, the new au pair, and Joss, the troublemaking boy next door, help to pull
her out of her shell and cope with the loss of her twin three years before.
Audio Branding is a concise, practical guide on the influential world of audio branding - what it
is, why it's important, and how it can be used to enhance a brand. Consider the familiar tune of
a branded ringtone, the bubbly sounds of Skype, and even the chosen sound bite for a
branded car unlocking as the driver presses the key. How do these choices tie into a wider
brand identity? Which emotions do they spark, and most importantly, how do these choices
enhance brand association with the consumer? Audio Branding delivers fascinating insights
into this area of marketing, underpinned by practical step-by-step guidance and cutting-edge
research to enhance brand loyalty through user experience. Written by authors who have
contributed directly to the development of this field, the book contains an enlightening set of
case studies, including companies such as Renault (a surprisingly emotional audio brand)
Atlanta Convention & Visitors Bureau (a warm, energetic audio brand), and Michelin (a globally
coherent audio brand). Covering issues such as the dominance of audio-enabled devices and
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the phenomenon of continuous partial attention, Audio Branding demonstrates how brands can
infuse sound into so many different aspects of their identity, building in a subtle longevity of
brand presence through daily user experience.
Authoritative, hands-on guidance for Skype Business administrators Mastering Skype for
Business 2015 gives administrators the comprehensive coverage they need to effectively
utilize Skype for Business. Fully up to date for the 2015 release, this guide walks you through
industry best practices for planning, design, configuration, deployment, and management with
clear instruction and plenty of hands-on exercises. Case studies illustrate the real-world
benefits of Unified Communication, and provide expert experiences working with Skype for
Business. From server roles, infrastructure, topology, and security to telephony, cloud
deployment, and troubleshooting, this guide provides the answers you need and the insight
that will make your job easier. Sample automation scripts help streamline your workflow, and
full, detailed coverage helps you exploit every capability Skype for Business has to offer.
Skype for Business enables more robust video conferencing, and integrates with Office,
Exchange, and SharePoint for better on-premises and cloud operations. Organizations are
turning to Skype for Business as a viable PBX replacement, and admins need to be up to
speed and ready to go. This book provides the clear, explicit instructions you need to: Design,
configure, and manage IM, voice mail, PBX, and VoIP Connect to Exchange and deploy Skype
for Business in the cloud Manage UC clients and devices, remote access, federation, and
public IM Automate management tasks, and implement cross-team backup-and-restore The
2015 version is the first Skype to take advantage of the Windows 10 'touch first' capabilities to
provide fast, natural, hands-on control of communications, and users are eager to run VoIP,
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HD video conferencing, collaboration, instant messaging, and other UC features on their
mobile devices. Mastering Skype for Business 2015 helps you get Skype for Business up and
running quickly, with hands-on guidance and expert insight.
"This book shares how to instrument a company and most importantly, build an internal culture
that values and uses data to maximum effect"-Skype for Business Unleashed This is the most comprehensive, realistic, and useful guide to
Skype for Business Server 2015, Microsoft’s most powerful unified communications system.
Four leading Microsoft unified communications consultants share in-the-trenches guidance for
planning, integration, migration, deployment, administration, and more. The authors thoroughly
introduce Skype for Business 2015’s components and capabilities, as well as changes and
improvements associated with the integration of popular Skype consumer technologies. You’ll
find detailed coverage of IP voice, instant messaging, conferencing, and collaboration; and
expert guidance on server roles, multi-platform clients, security, and troubleshooting.
Reflecting their unsurpassed experience, the authors illuminate Microsoft’s new cloud-based
and hybrid cloud architectures for unified communications, showing how these impact
networking, security, and Active Directory. They cover SDN for unified communications;
interoperation with consumer Skype and legacy video conferencing; quality optimization,
mobile improvements, and much more. Throughout, the authors combine theory, step-by-step
configuration instructions, and best practices from real enterprise environments. Simply put,
you’ll learn what works–and how it’s done. Detailed Information on How To · Plan
deployments, from simple to highly complex · Deploy Skype for Business Server 2015 as a
cloud or cloud-hybrid solution · Walk step by step through installation or an in-place upgrade ·
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Overcome “gotchas” in migrating from Lync Server 2010 or 2013 · Leverage new features
available only in cloud or cloud-hybrid environments · Implement and manage Mac, mobile,
Windows, browser, and virtualized clients · Establish server roles, including front end, edge,
and mediation server · Make the most of Skype for Business Server 2015’s enhanced mobile
experience · Manage external dependencies: network requirements, dependent services, and
security infrastructure · Efficiently administer Skype for Business Server 2015 · Provide for high
availability and disaster recovery · Integrate voice, telephony, and video, step by step · Avoid
common mistakes, and discover expert solutions and workarounds Category: Business
Applications Covers: Skype for Business User Level: Intermediate—Advanced
These eBooks are the long-awaited digital version of our bestselling printed book about best
practices in modern Web design. They share valuable practical insight into design, usability
and coding, provide professional advice for designing mobile applications and building
successful e-commerce websites, and explain common coding mistakes and how to avoid
them. You'll explore the principles of professional design thinking and graphic design and learn
how to apply psychology and game theory to create engaging user experiences.
The quick way to learn Windows 10 This is learning made easy. Get more done quickly with
Windows 10. Jump in wherever you need answers--brisk lessons and colorful screenshots
show you exactly what to do, step by step. Discover fun and functional Windows 10 features!
Work with the new, improved Start menu and Start screen Learn about different sign-in
methods Put the Cortana personal assistant to work for you Manage your online reading list
and annotate articles with the new browser, Microsoft Edge Help safeguard your computer,
your information, and your privacy Manage connections to networks, devices, and storage
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resources
This is the eagerly-anticipated revision to one of the seminal books in the field of software
architecture which clearly defines and explains the topic.

"Content is now king - and if you're a brand marketer, you need to be a media
company, too. Your Brand, The Next Media Company brings together the strategic
insights, operational techniques, and insights and practical approaches for transforming
your brand into a highly successful media company - and a winning social business!
Social business pioneer Michael Brito covers every step of the process, including:
Understanding your social customer and their new world Planning your social business
and content strategies Building infrastructure and teams, and setting the stage for
transformation Identifying and overcoming the specific content challenges you face
Recognizing the central role content now plays Developing your content message
Transitioning from brand messaging to high content relevancy Moving from content
creation to curation to aggregation Successfully integrating paid, earned, and owned
media content Distributing the right content at the right time through the right channels
to the right customers Mastering the critical new roles of the community manager in
your media company Evaluating the content technology vendors and software platforms
vying for your businessAlong the way, Brito presents multiple case studies from brand
leaders worldwide, including Coca Cola, RedBull, Oreo, Skittles, Old Spice, Dos Equis,
Gatorade, Tide, and the NFL - delivering specific, powerfully relevant insights you can
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act on and profit from immediately." --Publisher description.
A new classic, cited by leaders and media around the globe as a highly recommended
read for anyone interested in innovation. In The Innovator’s DNA, authors Jeffrey Dyer,
Hal Gregersen, and bestselling author Clayton Christensen (The Innovator’s Dilemma,
The Innovator’s Solution, How Will You Measure Your Life?) build on what we know
about disruptive innovation to show how individuals can develop the skills necessary to
move progressively from idea to impact. By identifying behaviors of the world’s best
innovators—from leaders at Amazon and Apple to those at Google, Skype, and Virgin
Group—the authors outline five discovery skills that distinguish innovative entrepreneurs
and executives from ordinary managers: Associating, Questioning, Observing,
Networking, and Experimenting. Once you master these competencies (the authors
provide a self-assessment for rating your own innovator’s DNA), the authors explain
how to generate ideas, collaborate to implement them, and build innovation skills
throughout the organization to result in a competitive edge. This innovation advantage
will translate into a premium in your company’s stock price—an innovation
premium—which is possible only by building the code for innovation right into your
organization’s people, processes, and guiding philosophies. Practical and provocative,
The Innovator’s DNA is an essential resource for individuals and teams who want to
strengthen their innovative prowess.
Brand Bible is a comprehensive resource on brand design fundamentals. It looks at the
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influences of modern design going back through time, delivering a short anatomical
overview and examines brand treatments and movements in design. You'll learn the
steps necessary to develop a successful brand system from defining the brand
attributes and assessing the competition, to working with materials and vendors, and all
the steps in between. The author, who is the president of the design group at Sterling
Brands, has overseen the design/redesign of major brands including Pepsi, Burger
King, Tropicana, Kleenex, and many more.
Creating a brand identity is a fascinating and complex challenge for the graphic
designer. It requires practical design skills and creative drive as well as an
understanding of marketing and consumer behaviour. This practical handbook is a
comprehensive introduction to this multifaceted process. Exercises and examples
highlight the key activities undertaken by designers to create a successful brand
identity, including defining the audience, analyzing competitors, creating mood boards,
naming brands, designing logos, presenting to clients, rebranding and launching the
new identity. Case studies throughout the book are illustrated with brand identities from
around the world, including a diverse range of industries – digital media, fashion,
advertising, product design, packaging, retail and more.
Instead of thinking of Human Resources as a kind of upgraded personnel department it
can be thought of as an analogue to marketing. Just as the Chief Marketing Officer
curates an experience to get the best lifetime value from customers, the head of HR
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can curate an experience to get the best lifetime value from employees. This book
explores this new model and titles its leader as "The CMO of People." This new title
encapsulates a business focused people function that has learned from the proven
tools of the marketing function. The CMO of People creates a predictable and
immersive employee experience that drives productivity and performance. In this
pathbreaking book, Peter Navin and David Creelman discuss How to create a
predictable and immersive end-to-end experience for employees How a CMO of People
can overcome barriers and drive performance Why we need to structure the HR
department differently How to find unconventional people to staff this unconventional
model For a review of the book on the HR Bartender blog click here:
https://www.hrbartender.com/2019/career-development/human-resources-future-skills/
Everything you need to get productive in the Cloud with Office 365 With 70 million users
worldwide, Microsoft Office 365 combines the familiar Office desktop suite with cloudbased versions of Microsoft’s next-generation communications and collaboration
services. It offers many benefits including security, reliability, compatibility with other
products, over-the-air updates in the cloud that don't require anything from the user,
single sign on for access to everything right away, and so much more. Office 365 For
Dummies offers a basic overview of cloud computing and goes on to cover Microsoft
cloud solutions and the Office 365 product in a language you can understand. This
includes an introduction to each component which leads into topics around using each
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feature in each application. Get up to speed on instant messaging Use audio, video,
and web conferencing Get seamless access to the Office suite with Office Web apps
Access information anywhere, anytime Office 365 is the key to office productivity — and
now you can put it to use for you!
In Logo Design Love, Irish graphic designer David Airey brings the best parts of his
wildly popular blog of the same name to the printed page. Just as in the blog, David fills
each page of this simple, modern-looking book with gorgeous logos and real world
anecdotes that illustrate best practices for designing brand identity systems that last.
This book demonstrates the step-by-step process involved in designing a Web site.
Readers are assumed to be familiar with whatever Web publishing tool they are using.
The guide gives few technical details but instead focuses on the usability, layout, and
attractiveness of a Web site, with the goal being to make it as popular with the intended
audience as possible. Considerations such as graphics, typography, and multimedia
enhancements are discussed.
It is, of course, commonplace for corporations to operate sophisticated identity
programmes. But identity has now moved way beyond the commercial area. We live in
a world in which cities, charities, universities, clubs - in fact any activity that involves
more than two or three people - all seem to have identities too. However, very few of
these organizations have released the full potential that effective management of
identity can achieve. In this book, the world’s leading authority on corporate identity
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shows how managing identity can create and sustain behavioural change in an
organization as well as achieving the more traditional outcome of influencing its
external audiences. The New Guide to Identity provides a simple clear guide to identity,
including what it is and how it can be used to full effect. If a change of identity is
required, the whole process is described from start-up (including investigation and
analysis of the current identity), through developing the new identity structure, to
implementation and launch. For anyone responsible for the identity of an organization,
or for designing it for someone else, or attempting to achieve change in their
organization, or studying the subject, this straightforward guide is essential reading.
See how to use Skype for secure chats and connect SkypeOut and SkypeIN. Here's
the fun and easy way (r) to understand all the hype about Skype and make this cool
alternative communication system work for you! You'll get great advice about hardware,
directions for downloading and installing Skype, ideas for using Skype in your business,
and the lowdown on making Skype calls to people with old-fashioned phones. Discover
how to: Install Skype and start making calls Create a contacts list Set up voicemail and
call forwarding Use Skype for worldwide conference calls and Skypecasting Enhance
Skype with Bluetooth, Wi-Fi wireless, and video
The contemporary world is characterized by the massive use of digital communication
platforms and services that allow people to stay in touch with each other and their
organizations. On the other hand, it is also a world with great challenges in terms of
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crisis, disaster, and emergency situations of various kinds. Thus, it is crucial to
understand the role of digital platforms/services in the context of crisis, disaster, and
emergency situations. Digital Services in Crisis, Disaster, and Emergency Situations
presents recent studies on crisis, disaster, and emergency situations in which digital
technologies are considered as a key mediator. Featuring multi- and interdisciplinary
research findings, this comprehensive reference work highlights the relevance of
society’s digitization and its usefulness and contribution to the different phases and
types of risk scenarios. Thus, the book investigates the design of digital services that
are specifically developed for use in crisis situations and examines services such as
online social networks that can be used for communication purposes in emergency
events. Highlighting themes that include crisis management communication, risk
monitoring, digital crisis intervention, and smartphone applications, this book is of
particular use to governments, institutions, corporations, and professionals who deal
with crisis, disaster, and emergency scenarios, as well as researchers, academicians,
and students working in fields such as communications, multimedia, sociology, political
science, and engineering.
The classic guide to working from home and why we should embrace a virtual office,
from the bestselling authors of Rework “A paradigm-smashing, compulsively readable
case for a radically remote workplace.”—Susan Cain, New York Times bestselling
author of Quiet Does working from home—or anywhere else but the office—make sense?
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In Remote, Jason Fried and David Heinemeier Hansson, the founders of Basecamp,
bring new insight to the hotly debated argument. While providing a complete overview
of remote work’s challenges, Jason and David persuasively argue that, often, the
advantages of working “off-site” far outweigh the drawbacks. In the past decade, the
“under one roof” model of conducting work has been steadily declining, owing to
technology that is rapidly creating virtual workspaces. Today the new paradigm is
“move work to the workers, rather than workers to the workplace.” Companies see
advantages in the way remote work increases their talent pool, reduces turnover,
lessens their real estate footprint, and improves their ability to conduct business across
multiple time zones. But what about the workers? Jason and David point out that
remote work means working at the best job (not just one that is nearby) and achieving a
harmonious work-life balance while increasing productivity. And those are just some of
the perks to be gained from leaving the office behind. Remote reveals a multitude of
other benefits, along with in-the-trenches tips for easing your way out of the office door
where you control how your workday will unfold. Whether you’re a manager fretting
over how to manage workers who “want out” or a worker who wants to achieve a
lifestyle upgrade while still being a top performer professionally, this book is your
indispensable guide.
The NASA Graphics Standards Manual, by Richard Danne and Bruce Blackburn, is a
futuristic vision for an agency at the cutting edge of science and exploration. Housed in
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a special anti-static package, the book features a foreword by Richard Danne, an essay
by Christopher Bonanos, scans of the original manual (from Danne's personal copy),
reproductions of the original NASA 35mm slide presentation, and scans of the
Managers Guide, a follow-up booklet distributed by NASA.
Internal branding is the cultural shift that occurs within an organization when employees
become more customer-focused. By getting employees to truly commit to a brand's
ideology internally, companies will find that their brand messages are conveyed
externally much more effectively. Branding Inside Out is a multi-contributor text
containing chapters from an array of senior professionals and academics, edited by the
renowned branding expert and prolific author Nicholas Ind. Branding Inside Out
contains both new thinking and new practice on internal branding. The new thinking
chapters in the book feature original research on the principles that underpin effective
internal branding programmes, while the new practice chapters provide examples of
how such companies as Patagonia, NN Group and Adidas both attract new employees
and build employee engagement. Taken together, these contributions and case studies
form a vital book to help any marketer understand and implement successful internal
branding programmes, and win the active involvement of their people. Online resources
include supporting PowerPoint slides and case studies for each chapter.
Ideal for students of design, independent designers, and entrepreneurs who want to
expand their understanding of effective design in business, Identity Designed is the
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definitive guide to visual branding. Written by best-selling writer and renowned designer
David Airey, Identity Designed formalizes the process and the benefits of brand identity
design and includes a substantial collection of high-caliber projects from a variety of the
world’s most talented design studios. You’ll see the history and importance of
branding, a contemporary assessment of best practices, and how there’s always more
than one way to exceed client expectations. You’ll also learn a range of methods for
conducting research, defining strategy, generating ideas, developing touchpoints,
implementing style guides, and futureproofing your designs. Each identity case study is
followed by a recap of key points. The book includes projects by Lantern, Base, Pharus,
OCD, Rice Creative, Foreign Policy, Underline Studio, Fedoriv, Freytag Anderson,
Bedow, Robot Food, Together Design, Believe in, Jack Renwick Studio, ico Design,
and Lundgren+Lindqvist. Identity Designed is a must-have, not only for designers, but
also for entrepreneurs who want to improve their work with a greater understanding of
how good design is good business.
From three design partners at Google Ventures, a unique five-day process--called the
sprint--for solving tough problems using design, prototyping, and testing ideas with
customers.
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